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Real estate corporations (REC) in the fierce competition to win customers and win 
market, already has become a pressing issue. Customer relationship management system in 
the real estate corporation applications can help to change the real estate business and 
workflow management to serve customers better. Therefore, the rapid development of the real 
estate industry is being in our country, the research of CRM in the real estate business in the 
application of practical significance.  
 
In this dissertation, a real estate development corporation in Xiamen (referred to as: A 
company) to implement the customer relationship management system for the background, 
research real estate corporations to build customer relationship system problem. Thesis using 
a combination of theory and practice of research methods learn from and absorb more mature 
foreign theories and research results. 
 
First of all, real estate in the current CRM system to analyze the advantages and 
disadvantages of the basis of summing up, based on a J2EE development platform, B/S 
model the structure of the system and its system requirements, system design, system are 
discussed. Secondly, the combination of the characteristics of real estate corporations as well 
as the system CRM for the function demand, establish the CRM model of real estate. Finally, 
the thesis discusses data warehouse and data mining application of CRM in the real estate 
area. Based on the three- level modeling method, it elaborates the system of the customer 
information data warehouse.  
 
Real estate corporation CRM system can effectively raise the real estate industry, the 
level of information, changes in real estate development corporations behind the business 
philosophy to enhance the management level of corporations. 
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书》统计显示，2007 年全国完成房地产开发投资 2.5 万亿元，同比增长 30.2%，增速比





伴随着国民经济的快速发展，我国房地产投资规模逐步加大，表 1-1 和图 1-1分别
显示了我国从 1988 年至 2003 年 16年间的房地产开发投资规模及其增长速度。 
 
表 1-1:1988年-2003 年房地产开发投资规模及年增长率     单位：% 
年份 投资额(亿) 增长率(%) 年份 投资额(亿) 增长率(%) 
1988 257 71.3 1996 3216 2.1 
1989 272 6.2 1997 3184 -1 
1990 253 -7.3 1998 3614 13.5 
1991 336 32.8 1999 4103 13.5 
1992 731 118 2000 4984 21.5 
1993 1938 165 2001 6245 25.3 
1994 2554 31.8 2002 7790 25.2 




























资料来源：①罗龙昌，发展房地产业与优化产业结构，第 19 页，经济管理出版社，2000 年。 
②中经网 2003 房地产开发主要指标整理而成。 
图 1-1：1988-2003 年房地产开发完成投资年增长率曲线图 
 
从表 1-1可知，我国在房地产开发投资规模方面存在年度开发投资规模增长过快的
问题，致使 2003 年底各类商品房空置面积高达 1 亿多平方米。 
空置率是反映一定时期市场吸纳能力的重要指标，空置房屋的类型、占市场可供应
的比例，反映了市场的有效需求、引导市场供应，在一定程度上影响着房地产投资的规




年 10 月末，全国商品房空置面积 1.12 亿平方米，其中商品住宅空置面积 6204 万平方
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